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Stage I: Market analysis and commodity planning

（I） Score: 100 points

（II） Competition time: 120 minutes
（III） Competition form: team competition
（IV） Background information

Love Supermarket is a comprehensive chain supermarket. It will carry out the theme

marketing activity of "midsummer trip" focusing on sunscreen from June 1 to August 30.

Through the statistical analysis of the store operation data, it is decided to take Biore

Aquarich Watery Essence 50gSPF50 as the main promotion commodity of this theme

marketing activity. Through the data statistics, the consumer information table of the main

promotion commodities (see Annex 1 consumer information table FS) is obtained. According

to the analysis of the cumulative frequency data of synchronous purchase of related goods by

consumers when purchasing main push goods, sort out the relevant data of related goods (see

Annex 2 TOP10 commodity information table FS).

As an online marketer, please be responsible for planning and implementing this market

analysis and commodity planning activity, and complete market analysis and commodity

planning within 120 minutes according to relevant background information and data tables.

（V） Specific examination requirements

1.Market status analysis

According to the consumer information table of the main promotion products, the

project team needs to analyze the current market situation of the main promotion product of

this theme marketing activity - Biore Aquarich Watery Essence 50gSPF50, including target

user analysis, business status analysis and competitive product analysis.

（1）Target user analysis: According to the attachment 1 consumer information table FS,

count the values of consumers' attributes such as age, gender, population characteristics,

consumption level, shopping time preference, price sensitivity and consumer hoarding

preference, and complete the following operations: First, fill the value of each consumer

attribute into the blank; Second, generate the rising sun chart of consumer portrait; Third, a

comprehensive description of consumer portraits is given.

（2）Analysis of operation status: After data research, the marketing director obtains the
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sales data of the main promotion products and other three competitive products (see Annex 3

competitive product sales data sheet FS), and completes the following operations according

to the competitive product sales data information: First, count and generate the monthly sales

and sales volume of the main promotion product Biore Aquarich Watery Essence

50gSPF50, and calculate the year-on-year growth rate and month on month growth rate for

the monthly sales (reserved integer); Secondly, according to the calculated sales data of Biore

Aquarich Watery Essence 50gSPF50, a combination diagram of monthly sales and sales of

the commodity from January 2020 to June 2021 is generated; Third, according to the

statistical results, make a brief and comprehensive analysis on the market sales of the main

promotion products.

（2）Competitive commodity analysis: The marketing director obtains some data of the

main products and other three competitive products through market research and data

statistical analysis. Please complete the following operations according to the information in

Annex 3 competitive product sales data sheet FS: First, make statistics on the sales value,

sales volume and gross profit margin of the four commodities in 2020 and fill in the blank

(keep two decimal places); Second, generate competitive product data analysis radar chart

according to the statistical results; Thirdly, a brief and comprehensive explanation of the

above statistical results is given.

2. Community orientation

As consumers' buying habits gradually shift from offline to online, many supermarkets

have successively introduced new media marketing methods to carry out social e-commerce

operations. Since 2015, Love Supermarket has actively used various social e-commerce

platforms for brand and product publicity, and has a certain platform user base. In order to

further consolidate the loyalty of user groups and improve user stickiness, Love Supermarket

tries to guide online guests to private domains, build communities and conduct accurate

operations, so as to better maintain the relationship with customers.

Please combine the data results of Love Supermarket, target user analysis to clarify the

name, type, service provided, crowd oriented and operation content of the community and

complete the community planning.

3.Community building
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In order to better publicize and promote the theme marketing activity of "midsummer

trip", please build a wechat group of marketing activities according to the wechat users

accumulated in the early stage, select at least 30 people from the group friends to form a

wechat group, set the group name as "midsummer trip", set the nickname as "Xiaoxia", save

the group to the address book and set it on the top. Set the main activity content of the group

in the group announcement, including activity theme, activity time, group purpose, guiding

attention, etc.

4. Store commodity planning

According to the commodity data sheet of Love Supermarket, please analyze the data of

the top 10 commodities purchased in combination with the main promotion product - Biore

Aquarich Watery Essence 50gSPF50, plan the promotional commodity combination of this

marketing activity, and complete the following operations.

（ 1 ） Design the commodity combination, named "inventory clearing commodity

combination", analyze the commodity data in the table, select the commodity with the largest

inventory from the top 10 commodities and combine it with the main promotion commodity -

Biore Aquarich Watery Essence 50gSPF50. In the combination, the quantity of main

promotion products is 1 and the quantity of high inventory products is 5. The combination

price is set by cost plus pricing method. Assuming that the purchase price of goods is the total

cost, it is required to retain at least 10% of the cost profit margin. After setting, save and

submit it.

（ 2 ） Design the commodity combination, named "high gross profit commodity

combination", analyze the commodity data in the table, select the commodity with the largest

gross profit rate from the top 10 commodities and combine it with the main promotion

commodity - Biore Aquarich Watery Essence 50gSPF50. In the combination, the number of

main products is 1 and the number of high gross profit products is 3. The combination price is

set by cost plus pricing method. Assuming that the purchase price of goods is the total cost, it

is required to retain at least 30% of the cost profit margin. After setting, save and submit it.

（ 3） Design the commodity portfolio, named "best-selling commodity portfolio",

analyze the commodity data in the table, select the best selling commodity in 2020 from the
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top 10 commodities, and combine it with the main product - Biore Aquarich Watery Essence

50gSPF50. In the combination, the number of main products is 2 and the number of high

volume products is 3. The combination price is set by cost plus pricing method. Assuming

that the purchase price of goods is the total cost, it is required to retain at least 20% of the

cost profit margin. After setting, save and submit it.

5. Commodity activity Design

In order to cooperate with the "midsummer trip" themed marketing activities of Love

Supermarket, please select promotion tools, design different types of promotion activities for

store goods, and publish and promote the promotion activities on Weibo and Wechat social

platforms.

（1） In this marketing campaign, Love Supermarket mainly promotes the product -

Biore Aquarich Watery Essence 50gSPF50, and launches a one-day group booking activity

with the activity code of pt001. At least 5 people are required to form a group, and each

person is limited to 2 pieces per order. The group booking price is required to retain at least

30% of the cost plus. The group booking activity name, activity code, activity time, related

goods and other contents are correctly set. After the setting is completed, the group activity

link is shared in the Wechat moments, and everyone is guided to place a group order.

（2）According to the commodity information table in TOP10 of Annex 2, the coupon

special offer when spending enough is set for the commodities with the largest inventory in

Love Supermarket except the main commodities. The activity code is YH001, and the coupon

name that can reflect the highlights of the activity is reasonably set. Merchants are required to

give the maximum discount when the consumption amount is over RMB 50. Please

reasonably set the special offer amount, the number of coupons, the use threshold, the time of

using coupons and other contents. After the setting is completed, link the commodity

activities to the Weibo for sharing, and finally @3 friends.

（ 3 ） In order to cooperate with the Love Supermarket promotional activities,

MEDIHEAL hydrating moisturizing mask manufacturer provide 1000 pieces of hydrating

moisturizing masks with internal purchase price of RMB 39.9. The supermarket plans to

carry out a time limited flash sale on September 10. Each person is limited to one piece per

order. The activity code is XS001. Please set the name, price, time and quantity of the flash
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sale activity in combination with the consumer portrait. After setting, share the flash sale

commodity link to the Wechat moments, and introduce and describe the activity.
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Stage II: Livestream marketing assessment

（I） Score: 100 points

（II） Competition time: 150 minutes
（III） Competition form: team competition
（IV） Background information

Love Supermarket is a comprehensive chain supermarket. It plans to carry out the

livestream marketing of the theme of "midsummer trip" focusing on sunscreen on September

9. Through the statistical analysis of the store operation data, it is decided to take Biore

Aquarich Watery Essence 50gSPF50 as the main promotion commodity of this livestream

marketing activity. According to the analysis of the cumulative frequency data of consumers'

synchronous purchase of related commodities when purchasing the main promotion

commodities, the relevant data of related commodities are sorted out (see Annex 2 TOP10

commodity information table FS).

As the internet marketing team of Love Supermarket, your team plans a 10 minute

livestream marketing within 150 minutes and conducts a livestream demonstration according

to the background information and the attached data sheet information.

（V） Specific examination requirements

1.Select products for the livestream

Assuming that you need to complete the selection of livestream commodities before a

livestream, please select a product with high gross margin, high turnover, high inventory and

high sales volume from the top 10 commodities purchased according to the given main

promotion commodity - Biore UV Watery Essence 50gSPF50, and form a livestream

commodity combination with the main promotion commodity to complete the selection of

livestream commodities.

(Note: high gross margin commodity refers to the commodities with the highest gross margin

in the top10 commodity list.

High sales commodity refers to the goods with the highest sales in the recent year in the

top10 commodity list.)

2.Design and write livestream scripts

According to the livestream task, the marketing team plans to sell the following two
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commodities in the livestream room. Please design a 10 minute livestream script according to

the commodity profile information of the following two commodities, and require a

reasonable allocation of time to fully introduce the characteristics, advantages, attributes,

prices (preferential prices can be designed in the live broadcast room, and the prices can be

changed after shooting) of the two commodities, so as to prepare for the implementation of

the following livestream.

Introduction to livestream products:

Product 1: Biore UVWatery Essence 50gSPF50

Product Description: With the use of hyaluronic acid and a variety of Citrus moisturizing

essence extracts, combined with the new form of watery sunscreen, a large number of water

molecules are instantly released when applied. Even if the lotion is not applied, the skin is

still tender. It can also be used as a makeup base to help block daily ultraviolet rays and

effectively protect the face and whole body skin. It is suitable for any skin type and people of

all ages. Usage: apply proper amount to the hands and evenly smear on the skin. To ensure

the effect, please wipe dry after sweating, and then apply the product. When cleaning, please

use facial cleanser, shower gel and other cleaning products to fully clean.

 Brand: Biore

 Category: condensation

 Domestic / imported: imported

 Place of Origin: Japan

 Specification: 50g

 Product packaging: with outer box and seal

 PA value：PA+++

 SPF value：SPF50+

 Efficacy: nourishing, sunscreen, moisturizing and hydrating, refreshing, oil control and

balance

 Suitable for: various skin types

 Applicable population: General

 Special purpose cosmetics: no

 Stock: 80000 units
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 Price: RMB 79.90

 Purchase price: RMB 59.00

Product 2: makeup spray for lasting fixed makeup, oil control, waterproof, sweat

prevention and hydration in summer recommended by Li Jiaqi

Product Description: lasting makeup for 12 hours, quick drying and film forming, clear

and bright. Spray is delicate and light, does not stuffy acne, moisturizes and holds makeup,

does not contain alcohol, and is mild and non irritating. The product contains SILYBUM and

nicotinamide, which can astringe pores, reduce oil secretion, balance water and oil, and

promote skin metabolism.

 Product attributes:

 Product Name: watery makeup spray

 Place of Origin: Korea

 Suitable for: any skin type

 Efficacy: shrink pores, moisturize and control oil

 Specification type: regular item

 Special purpose cosmetics: no

 Inventory: 63390 units

 Price: RMB 33.90

 Purchase price: RMB 26.99

3.Design and set up the livestream studio

According to the content of the livestream script, enter the livestream operation back

office, create a livestream room named "midsummer trip, easy sun protection", reasonably set

the livestream time, correctly associate the links of two livestream products, set the host

nickname, avatar, background cover of the livestream room, etc., design and configure

interactive activities such as lottery and red packets, and complete the construction of the

livestream room.

4.Carry out livestream warm-up promotion

In order to better publicize and promote this livestream activity, it is necessary to
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conduct livestream warm-up publicity before the livestream. Now, it is necessary to design a

livestream warm-up poster, which requires a size of 780*1000 pixels. The poster content is a

combination of text and pictures, and needs to include the event theme, livestream time,

livestream goods, livestream room QR code, etc. The design is beautiful, generous and

attractive. Share the designed livestream warm-up posters on weibo, Moments and other

media communication platforms to guide the implementation of livestream activities.

5. Livestream marketing

Please conduct a 10 minute live livestream according to the livestream script and

Introduction information of two livestream products.

（1）Livestream opening

It is required to include opening greetings, anchor introduction, this livestream plan,

livestream activity introduction, etc.

（2）Product explanation

Correctly introduce the product attributes, product features, product selling points, daily

product prices and live promotion prices, as well as the overall display and close-up display

of the products.

（3）Livestream interaction

It is required to create an atmosphere by means of guiding attention, urging payment,

countdown, inventory broadcasting, etc. in the process, it is necessary to answer relevant

questions in the bullet screen, and the answer time of each question is 10 seconds.

（4）End of livestream

The end of the livestream should include guiding attention and thanks.

6.Livestream data analysis
（1）Livestream data collection

Read and calculate the livestream data indicators according to the livestream data

information of Love Supermarket, and complete the livestream data collection.

Table 1 livestream and downlink data
Visits Conversion Transactions

Viewing
times
22556

Maximum
number of
people

Average
viewing
time

Number
of new
fans

Number of
product
clicks

Number of
guided
transactions

Guided
transaction
amount

Number of
links on
shelves



2022 BRICS Skills Competition

BRICS-FS-13_Internet Marketing_Test Project 11

Click
through
rate of
cover
image
2.1%

online
164

62 seconds
Fans 89
seconds

183 1659
Percentage
of fans
20.66%

183
Percentage
of
fans12.1%

16611
Percentage
of
fans15.2%

100
Omni
channel
transaction
amount
306500

Number of
views in
the
livestream
room
19463

Number of
users
accessing
the
livestream
room
14250
Percentage
of fans
18%

Flow
coupon
consumption
flow
0

Product
hits
3707

Product
click
through
rate
28.1%
Percentage
of fans
19.4%

Number of
guided
transactions
312
Percentage
of fans
16.3%

Table 2 interactive data of single livestream broadcast
Channel name Number of

interactions
Number of people
in interactions

Number of
comments

Number of
people who
leave
comments

Live broadcast on
Taobao

3647 488 1104 368

People number of
likes

Number of
shares

Number of people
who share

Number of
fans who
cancel
following

Likes

159 26 28 2 2768

Table3 livestream promotion data

Promotion cost Promotion and Exhibition Promotion transaction

450 3150 2150

（2）Livestream data analysis

The livestream data of competitors in the same industry got from the data analysis

platform are as follows. Please compare this livestream with the average data of the same

industry, select the livestream data that is lower than that of the same industry, and put

forward improvement suggestions according to its performance.

Serial
number

livestream
sales

Number of
views

Customer
unit price

Number of
comments

Fans
conversion

livestream
conversion rate
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rate
1 11000 30927 108 700 1.8% 2.8%
2 1608 6722 58 100 0.9% 1.9%
3 7600 22500 89 540 2% 0.8%
4 15000 14300 77 860 2.3% 2.3%
5 3276 18560 50 320 1.5% 3%
6 11090 26900 32 120 1.8% 2.7%
7 2100 8000 45 277 1.2% 0.6%
8 19000 31000 110 690 1.6% 0.83%
9 17469 38000 69 300 2.9% 1.7%
10 16000 54900 198 1070 1.5% 2.1%
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StageIII: Marketing activities and content design

（I） Score: 100 points

（II）Competition time: 120 minutes

（III）Competition form: team competition

（IV）Background information

1.Enterprise information

Hangzhou Han Zi Clothing Co., Ltd., founded in 2008, is a company focusing on young

and fashionable women's clothing. After years of hard work, the company has thousands of

sales outlets, has established a huge retail distribution network and supply chain management

system, and continues to increase the e-commerce position and build a unique e-commerce

ecosystem.

The company's products are mainly Korean fast fashion, leisure, sweet and forest style,

and have won the favor of more than 50million young women. It is one of the earliest

women's clothing brands in online marketing in China. In terms of product design, the

company gathers the wisdom of front-line designers around the world, deeply excavates the

inner needs of consumers, and constantly creates fashionable and versatile new products that

meet the tastes of young people. The product pays value on the design of style details, the

collocation and integration of overall colors and the combination of style types. It took the

lead in passing ISO9001:2000 quality management system certification, GB/T 28001-2001

occupational health and safety management system certification, ISO14001:2004

environmental management system certification, and comprehensively manages the

production process and quality.

Brands: TYLEY, MHA, KETY, NADAY

Enterprise products: 10 series, more than 50 clothing categories

Brand positioning: comply with the top trendy concept, interpret and spread popular

elements, and become the top brand of Korean fashion

Enterprise philosophy: reflect women's fashion, elegance and romance, and convey

extraordinary, positive and trendy life philosophy

Company vision: to become the most influential fashion brand incubation platform in

the world
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Brand story:

In 2007, Xiao Chen, the founder, who was a translator in the exhibition, was shocked

when he visited an e-commerce company: 40000 pieces to be delivered in a day! He

immediately planned to start his own business. After telling his friends what he thought, his

friends gave three suggestions: first, if you want to sell things online, you need to have your

own brand; Second, women's clothing is a good commodity to sell, and it is easier for the

women's clothing industry to make money; Third, make as many women's styles as possible

and update them as quickly as possible. These three points have also become important

guidelines for the growth route of Han Zi Clothing in the later period.

Han Zi Clothing starts from the basic version of women's clothing, interprets and

disseminates popular elements in combination with the most top fashion concepts, reflects

women's fashion, elegance and romance, and conveys women's extraordinary beauty, which

is also the positioning of Han Zi Clothing when it was just established. Limited e-commerce

experience tells Xiao Chen that only by taking the road of brand can it be done for a long

time. For this reason, Han Zi has set up branches abroad and sent special personnel to be

stationed. They are responsible for cooperating with foreign brands to produce clothes. Half

of them are sold abroad and half are sent back to China for sales. Both sides get what they

want.

When designing and selecting models, Han Zi Clothing nurtures its own young

designers and edifies their sense of fashion. At the same time, it adopts the clothing

development model oriented to market demand, develops what products the market needs,

timely corrects errors through the advantages of the Internet, and quickly responds to the

needs of customers and the market. The market driven product R & D mode makes Han Zi

women's wear solve the problem of inaccurate prediction of customer demand from the

source of product development. Moreover, Han Zi Clothing has many styles and is updated

quickly, which is more conducive to stabilizing its position in the market.

2. Product introduction

Han Zi Clothing is a well-known Internet fast fashion brand in China. Its target

customers are urban young fashion people aged 18-35. At the beginning of 2022, the summer

clothes of Star Designer Series will be launched. The product design trend is fashionable. It is
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the best choice for urban women with both comfort and fashion. The first wave of 4 new

products is introduced as follows:

（1）Dress

This dress is a summer forest-style white dress with round neck, short sleeve and

medium length. It is made of high-quality cotton fabric, breathable and wear-resistant, with

mild color and elegant temperament. The slightly loose version A can accommodate a variety

of different shapes. The five sizes of XS\S\M\L\XL are suitable for commuting and daily

leisure.

（2）Women's T-shirt

This loose casual printed women's T-shirt with short sleeve and round neck adopts the

printing design of cute cat, and is available in black and white. It is a basic loose fit, made of

100% cotton. The off shoulder sleeve design has its own modeling feeling, which is slim and

comfortable. There are S\M\L three sizes, suitable for commuting and daily leisure.

（3）Chiffon shirt

This summer Korean Short Chiffon shirt with yellow polka dots on the waist and a V-neck

integrates polka dots into the style. The design of vibrant yellow background and black polka

dots, combined with the edge on the waist, is sweet and lovely. The design of V-neck visually

optimizes the neck curve. This color is a durable cream yellow, available in three sizes S/M\L.

It is matched with slim light blue jeans. It is suitable for summer wear. It is simple and

comfortable.

（4）Jeans

This light blue embroidered high waisted straight jean adopts the techniques of aging,

washing, whitening, buttons, etc. The back pocket embroidery design adopts the pattern

combination of fruit and letters, and the twill comprehensive denim fabric, with its own

texture, moderate thickness and comfortable feel. It is made of three sizes of S\M\L,

fashionable and versatile, suitable for daily leisure.

（V）Specific examination requirements

Question 1: design the theme and content of marketing activities, and complete the

production of marketing campaign publicity copy(50 points)

Han Zi Clothing plans to carry out a new product promotion for the brand's old
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customers on the occasion of Labor’s Day. On the one hand, it gives back the love of old

customers. On the other hand, it conveys the design concept of the new season to customers

through the four new products, so as to warm up the next large number of summer products.

According to the marketing objectives of the enterprise, first of all, in combination with

the characteristics of commodities and target customers, please design the theme, time,

participation mode, preferential strength and communication path of the marketing activities.

Then, according to the communication characteristics of the marketing copy, combined with

the theme and content of the marketing activities, with the help of the provided graphic

editing template, write the title of the copy that attracts clicks, and complete the production of

the publicity copy of the marketing activities by using the mixed arrangement of graphics and

text.

Question 2: design the corporate publicity theme and content, and complete the

production of corporate marketing publicity posters(50 points)

In order to improve the popularity of the enterprise and expand the customer base of the

brand, Han Zi Clothing plans to take advantage of the new activity heat on the new products

to carry out a marketing campaign of brand publicity. On the one hand, enhance the brand

identity of old customers, on the other hand, attract more potential customers to pay attention

to the brand and stimulate the brand identity.

Please first analyze the characteristics of the target customers according to the publicity

objectives of the enterprise, design the publicity theme and content of the enterprise in

combination with the enterprise positioning and commodity characteristics, and convey the

corporate culture and philosophy. Then, according to the characteristics of graphic content

communication, combined with the corporate publicity theme and content, select the

appropriate form of poster presentation, and complete the production of corporate marketing

publicity posters by combining graphic and text.
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Stage IV. Network media marketing promotion

（I） Score: 100 points

（II） Competition time: 120 minutes

（III） Competition form: team competition

（IV） Background information

Meilaiya Group is a fashion consumer brand in China. It mainly deals in women's

clothing, men's clothing, men's and women's shoes, perfume, cosmetics and other consumer

goods. It can be divided into three industrial lines: clothing, shoes and cosmetics. It is a

whole industry chain group integrating R & D, design, production, sales and brand. It owns a

number of comprehensive design, production and manufacturing plants, and any one can

independently complete the production and after-sales service of corresponding products.

Through years of research and accumulation, it has the strength of independent innovative

products, committed to creating a better user experience, and the brand strategy is constantly

improving and clarifying.

The "double 11" is approaching. In order to carry out brand publicity and product sales,

the marketing department of the group has planned many live broadcast activities, and

planned and produced content materials in various forms and marketing purposes, such as

graphic preview, brand story graphic, product introduction video, brand introduction video,

and so on, which will be handed over to digital marketing and promotion personnel for

promotion warming up. The specific marketing products and graphics and videos produced

are as follows:

1. Enterprise products

The group has three industrial lines of clothing, shoes and cosmetics, and there are

different types of products under different product lines.

（1）Garment industry line

There are many types of products in the clothing industry. In order to sell new clothing

products in autumn and winter, this marketing campaign focused on four products: shirts,

sweaters, leather clothes and dresses to cooperate with the market activities.

Shirt is a kind of shirt worn between inner and outer tops, which can also be worn alone.

Men's shirts usually have pockets on the chest and cuffs. Basic parameters include product
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name, brand, size, product color, style, season, collar type, fabric, type, applicable object,

sleeve length, sleeve type, decoration, pattern, clothing technology, thickness, buttons,

version, etc.

Sweater, a sweater made by machine or hand knitted wool. At present, human beings not

only make full use of natural fibers such as animals and plants to knit sweaters, but also

develop a variety of chemical fibers and mineral fibers. Basic parameters include product

name, brand, product size, product color, version, fabric, type, applicable crowd, applicable

season, comfort, thickness, buttons, neckline, sleeve type, length, sleeve length, decoration,

pattern, etc.

Leather clothing is a kind of clothing made of animal skin processed by a specific

process. Its main function is to prevent cold. The leather of leather clothing is soft and luster,

without defects or obvious color difference, with uniform and coordinated color. Basic

parameters include product name, brand, product size, product color, product gloss, version,

fabric, applicable age, applicable crowd, applicable season, pattern, lining, collar type,

thickness, zipper, sleeve type, sleeve length, length of garment, etc.

Dress is a kind of dress that integrates the top and skirt. Its style is unpredictable and has

a wide variety. It is one of the first choices for women. Basic parameters include product

name, brand, applicable age, size, pattern, color, waist type, placket, sleeve type, sleeve

length, skirt length, skirt type, profile, material, season, combination form, etc.

（2）Footwear industry line

This market activity focuses on three products of the footwear industry line: sports shoes,

high heels and cotton slippers.

Sports shoes are designed and made according to the characteristics of people

participating in sports or tourism. The soles are generally soft and elastic, which can play a

certain buffer role. They can enhance elasticity during sports, and some can prevent ankle

injury. Therefore, most of people should wear sports shoes during sports, especially

high-intensity physical exercise. Basic parameters include product name, brand, age of use,

applicable scene, suitable for road surface, closing mode, applicable gender, sole function,

upper function, etc.

High heels are slender and reflect temperament. There are different types of high heels
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for different occasions. They are one of the types of women's daily shoes. The basic

parameters include product name, brand, closure method, pattern, color, style, heel style, heel

height, toe style, applicable occasion, applicable object, etc.

Cotton slippers are a kind of slippers. They are characterized by soft texture, protection

of feet, and comfortable wearing. Their functions and styles are constantly updated and

upgraded every year. Today, cotton slippers have changed from seasonal products to foot

products suitable for four seasons. Basic parameters include product name, brand, function,

style, pattern, color, style, applicable occasion, applicable object, etc.

（3）Cosmetics industry line

This market activity focus on three products of the cosmetics industry line, namely eye

cream, essence and facial cleanser.

Eye cream refers to cosmetics that can alleviate problems such as dark circles, eye bags,

crow's feet and fat particles caused by ultraviolet radiation, long-term computer radiation and

bad living habits. Basic parameters include product name, brand, product type, applicable

population, place of origin, net content, efficacy, main ingredients, product color, product

odor, packaging design, applicable parts, restricted use date, approval number, specification

type, whether it is a cosmetic product for special purposes, etc.

Essence is a kind of cosmetics with many effective ingredients, complete effects and

obvious use effects, which can improve and stabilize skin conditions. Basic parameters

include product name, brand, net content, efficacy, main ingredients, product texture, product

odor, packaging design, shelf life, time of listing, place of origin, suitable skin type, approval

number, specification type, whether it is a special-purpose cosmetics, etc.

Facial cleanser belongs to skin cleansing cosmetics. Its purpose is to remove dirt from

the skin, refresh the skin and help maintain the normal physiological state of the skin. Basic

parameters include product name, brand, net content, suitable skin type, applicable part,

applicable object, efficacy, foaming degree, product texture, main ingredients, packaging

design, shelf life, marketing time, place of origin, approval number, specification type,

whether it is a special-purpose cosmetics, etc.

2. Marketing graphics and Marketing Video

Digital graphic content is the most common form, including pure text font, pure picture,
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graphic and other types, which can appear in many channels such as the enterprise's official

website and media platform. In order to achieve a better marketing effect, the enterprise plans

a series of pictures and texts to improve its influence, taking pictures and texts as the form

and content as the carrier, involving live broadcast preview, brand publicity and other

marketing purposes.

Video can appear in many channels such as TV, film, video platform, live broadcast

platform and we media. It is the fastest-growing content type in recent years. In order to

achieve better marketing results, enterprises plan a series of videos to improve their influence,

in the form of video and content, involving product introduction, brand publicity and other

marketing purposes.

（V） Specific examination requirements

According to the enterprise background, the contestants analyze the distribution

characteristics of the industry population and the marketing contents of the enterprise, such as

graphics and video, to determine the target audience; Within the given range of promotion

funds and in the same competitive environment, complete the paid promotion of graphic,

video and other marketing contents for the same enterprise through the media platform,

analyze the marketing statements, optimize the promotion, increase the display volume, click

through volume and click through rate of graphic, video and other marketing contents, and

promote the realization of the business value of the enterprise. Specifically, it includes the

marketing operations in the direction of setting up advertising groups, setting up advertising

plans, setting up creativity, and analyzing and optimizing promotion effect data.

1. Formulate the promotion plan and complete the basic setup of the advertising

team according to the promotion plan

Setting the advertising group mainly includes selecting the promotion purpose, setting

the daily budget of the account, and setting the name of the advertising group. The promotion

purposes include graphic promotion and video promotion, which need to be selected

according to the promotion object; setting the account budget includes unlimited and

specified budgets. Unlimited means that the maximum budget of the advertising group is not

limited, and the maximum amount consumed is the given Promotion Fund. Specified budget

means that the maximum budget of the advertising group, and the maximum amount
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consumed is the set amount, and the maximum amount does not exceed the given Promotion

Fund. The advertising group will stop releasing when it reaches the set account budget;

setting the advertising group name means naming the advertising group, which is easy to

remember and does not affect the promotion effect.

2. Select the video or graphic to be put in, and complete the basic advertising plan

settings in terms of advertising audience, advertising budget, bid, advertising plan name,

etc

（1）Analyze the background of the company and choose the video or graphics to put on

The selected video or picture and text is mainly the selection of picture and text and

video delivery object. In order to carry out marketing activities, the enterprise has produced a

number of graphic and video content for different marketing purposes. Players need to choose

graphic and video for promotion according to marketing purposes. Different graphic and

video content and different marketing purpose result in different corresponding target

audiences.

（ 2 ） Analyze the distribution characteristics of the industry population and the

Marketing contents of the enterprise, such as graphics, video, etc., and set the advertising

audience

According to the industry insight data, analyze the distribution of the characteristics of

the industry population in terms of region, age, gender, interest behavior, active time period,

mobile phone brand, etc; According to the background information of the enterprise, analyze

the marketing contents such as graphics and videos to be promoted, determine the target

audience group, and set the advertising audience positioning according to the determined

target audience group, so as to position the target audience from different dimensions such as

region, gender, age, interest classification, interest keywords, platform, APP behavior

orientation, mobile phone brand, network, operator, etc. When multiple orientations are used,

the video or graphic content will get the opportunity to be presented in front of the target

audience that meets all orientation conditions at the same time. The specific presentation

depends on whether the target audience is related, budget, bid, delivery time and other

settings.

The number of target audiences browsing information in different promotion regions is
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different, and the number of target audiences clicking on graphics or video ads will also be

different. By setting the promotion region, you can limit the video or graphics to be displayed

only in the selected region.

Most products have different gender and age characteristics in use. The target audiences

of different ages and genders often have very different needs for consumer goods. There are

also great differences in purchase behavior and purchase motivation, and the number is also

different. By setting the advertising target audience by gender and age, you can limit the

video or graphics to the target audience whose gender and age meet the setting conditions.

Interest orientation is divided into interest classification orientation and interest keyword

orientation. Different interest classifications and interest keywords correspond to different

interest preferences and quantities of target audiences. We should combine the characteristics

of the product and find the audience interested in the content related to our own product

through interest classification to achieve accurate delivery. You can select multiple tags that

meet the characteristics of the target audience. When using interest classification orientation,

multiple classifications are merged. The granularity of interest keyword orientation is finer

than that of interest classification. By using keyword labeling technology, we can accurately

locate the target audience and effectively avoid the waste of resources. If interest

classification and interest keyword orientation are set at the same time, then the target

audience of orientation should be intersection, that is, the covered population must have some

interest points and be interested in the interest keyword. By targeting the target audience with

interest, you can limit the video or graphics to only show to the target audience with limited

interest preferences.

Platform orientation refers to the system type of the device used by the target audience,

which is divided into IOS, Android and PC. It fully covers the traffic of mobile terminal and

PC terminal. The number of target audiences targeted through different platforms is different.

APP behavior orientation is to judge the interest and demand of the target audience

through the installation and use of the APP in the target audience's mobile phone, and give

fine audience orientation. Different APP behaviors reflect different interest preferences of the

target audience, and the corresponding number of target audiences is also different.

Mobile phone brand orientation can distinguish the consumption ability of the target
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audience to a certain extent. Network type orientation is generally applicable to

advertisements or products with high network requirements. Operators are Mobile, Unicom,

Telecom and other operators that distinguish the equipment using the network. When

advertising and products have requirements on the operating environment and operators, they

can be subdivided and targeted. Different mobile phone brands, network types and operators

have different corresponding target audiences.

（3）Set advertising budget, bid and advertising plan name according to the promotion

plan

Advertising budget setting refers to setting the budget of the current advertising plan.

When the advertising group budget and the advertising plan budget exist at the same time, the

lower of the two is the final budget setting amount; Launch period setting refers to setting the

launch period of the current advertising plan. The number of target audiences browsing the

information in different periods is different, and the number of target audiences clicking on

the advertising information to view the specific introduction is also different, which affects

the effect of digital marketing promotion; The delivery target is divided into click and display.

The payment method under the click target is CPC, and the bidding is based on click. The

payment method under the display target is CPM, and the bidding is based on display.

The bid affects the advertising ranking. When other factors are not considered, the

higher the bid, the higher the advertising ranking, and the greater the opportunities for

advertising display and click. Ranking refers to the advertising ranking under the same target

audience. If the target audience is irrelevant and the advertising does not participate in the

ranking, there will be no opportunity to show. In addition to bidding, the basic data of the

content previously released by the enterprise, such as display volume, clicks, likes and clicks,

will also affect the advertising ranking. The basic data of different players and promotion

objects of the same enterprise are the same.

According to the different payment methods selected, advertising deduction is divided

into per click (CPC) deduction and per display (CPM).

Setting the name of an advertising plan means naming the current advertising plan, that

is easy to remember and does not affect the promotion effect.

3. Set up advertising creativity according to the released graphic or video



2022 BRICS Skills Competition

BRICS-FS-13_Internet Marketing_Test Project 24

marketing content and in combination with enterprise products

The setting of advertising creativity includes the setting of advertising location, the

creativity, the setting of creative categories and labels, etc. the setting of advertising location

is to select the location of advertising display; Creative production mainly includes the setting

of creative titles; Setting creative categories and labels refers to selecting categories and

editing creative labels for the current idea.

4. According to the marketing report, analyze the promotion effect data analysis,

and carry out promotion optimization

After setting all advertising groups, advertising plans and ideas, one cycle of promotion

activities can be completed. The settings of different advertising groups, advertising plans

and ideas bring different display numbers and clicks. In order to obtain better promotion

effect, when there is still a budget, you can analyze the effect data and use the budget balance

to promote again. When the budget balance is "0" or does not meet the set limit of the

minimum balance, the promotion cannot be carried out again. The specific promotion

activities are the same as above, including the creation of new advertising groups, advertising

plans, ideas, etc., and the promotion activities are completed to obtain a certain number of

displays, clicks and click rate.


